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第一章 总则 

ѝҩ У Ὠ ̆ Ὠ Ὧ ӝ ̂н╘̃

ӝ Ὠ ȁ ȁṌ ֗ ȁᴳ ̆ṌὤὨ ╨

⁸̆ п‾ ȁὨ ‾ ‾ У ̆ Ὠ

Ҭ╒̆ ᶑὨ Ὠ̆ ᵑ ȇὨ Ȉȁȇ ⁿ Ȉȁ

ȇ ╕ ȈȁȇЭ ‡Ȉ ὲӹ Ὧ ȁ ȁ ֒ Ԉ

ȇὨ Ȉ⁸ ‚Ȃ 

‚ Ὠ Үֶ б ֶ ̆ ӇὨ Үֶ ̆
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Уȁ⁸ ‚ ‡ 

1ȁὨ ȁὨ ȁὨ ̕ 

2ȁ ╨ ⁸ ̕ 

3ȁ п‾ ȁὨ ‾ Ὧ ӝ ȁ ̂н╘̃ӝ ‾ У ̆

‾ұὨ ̕ 

4ȁ п ̆ѝ п Ȃ 

үȁ⁸ ‚  

1ȁ У Ὠ ̆ ȁ ֓ḣ‍ ᴇ ̆ п

бὯ ӝ ȁ ̂н╘̃ӝ Ѯ ‾ Ὥӎб ⁸̕ 

2ȁ Ὧ ӝ ȁ ̂н╘̃ӝ ╨б ̆Ἱ‍

╟ὲ … ̆G ὲ‾ бὨ ̆ ӝ ̆

֝н Ȃ 

Ьȁ ╨ ‚  

1ȁ п ֶ Ὠ ╒ ̆ ῆ ‚ ‚
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2ȁὨ Үֶ ╨ ‚ ̆ ҮֶЮ б

ֶ̆ ᶢ ╨ ‚̆ п ֶ ў ̆
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第二章 激励对象的确定依据和范围 

Уȁ ╨ ᵑ  

1ȁ ╨ ᵑ  

‚ ╨ ԈȇὨ Ȉȁȇ ⁿ Ȉȁȇ ╕ ȈȁȇЭ ‡Ȉ ȇὨ

Ȉ Ὧ ȁ ȁ ֒ ѝᵑ ̆ Ὠ

ᾳ Ȃ 

2ȁ ╨ ╘ᵑ  

╨ ѝὨ ‚ Ὠ ֗ Ὠ н

Ὧ ӝ Ԉ ̂н╘ ӝ̃ Ԉ Ὠ Үֶ ѝ

╨ ὲӹӝ Ȃ 

Э ӝ Ὠ ὲ Ὠ ὤ ᴐȁ бὨ ὲ Ὠ

╪╟ Ὠ з̆ бчэ чэԈЭЭ Ὠ

╨ ‚Ȃ 

3ȁ ╨ ᵑ  



֙ Ὠ ⁸ ╨ ‚̂ ̃ 

 
 

֙ ╨ Үֶ  ̆ Үֶ Ὠ̆

ῆ ╨ Ὧᶕ Ȃ 

Ьȁ Ю‟ ѮУ ̆а ѝ ‚ ╨ ̔ 

1ȁ Ь ᾃ ⁿӇ Ὠ ѝа ӝ ̕ 

2ȁ Ь ᾃ ѝ ѐ ֶҫԈ ̕ 

3ȁέ ȇὨ Ȉ а ֗Ὠ Үȁ ӝ Ȃ 

‚ ѐ̆ ╨   ԈЭ֗ᴉ а б ╨ ‚

Ὠ̆ ‚ ҫ ╨ ת ⁸

ὲ б ‚Ȃ 



֙ Ὠ ⁸ ╨ ‚̂ ̃ 

 
 

第三章 限制性股票的来源、种类和数量 
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第五章 股权激励计划的有效期、授予日、限制性股票锁定期 
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第七章 限制性股票的解锁安排及考核条件 
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第八章 股权激励计划的调整 

Уȁ ⁸ ҫ  

ҫ ₥Ὠ ‾ȁὨ ȁ

Ү ̆Ὠ ⁸ Ȃ Ю̔ 

1ȁὨ ȁ ȁ  
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ѝ Ὠ ȁ ‾ȁ ̂ ȁ

╗ Ȃ̃ 
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K̗K0×N 

ὲѐ̔Kѝ ⁸ ̕K0ѝ ₥ ⁸ ̕N
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第九章 向激励对象授予权益的程序 
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第十章 公司与激励对象的权利义务 УȁὨ ‾бѬ╘ 

1

ȁὨ ╨ ὲ֗ ᴁ ѝὨ ᴐ̆ ╨ а

֗ ֗ ᴐ ᴁ а ̆ Ὠ Үֶ ῆ Ὠ̆ Ԉ
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Ȃת ѐ ֶȁ ⁿӇ ȁ Ὠ ╨

╨ ̆Ὠ а ֗Ȃ 

8ȁ ȁ ὲӹ Ὧ ‾Ѭ╘Ȃ 

үȁ ╨ ‾бѬ╘ 

1ȁ ╨ Ὠ ᴁ ̆♥◌ ȁ н ̆ѝὨ

ṁ  Ȃ 

2 ȁ ╨ ‚ ⁸ ̆ ѐ

ֶȁ ⁿӇ ȁ Ὠ Ԉ ‚ Ὧ ὲ ֙Ȃ 

3ȁ ╨ ⁸ ₥аӎ ұ ᶑ Ṧ

ḡ╘ Ȃ 

4ȁ ╨ ⁸ ̆ Ὠ ᵳӎ ὲ
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‾̆ꜛ аת ұ ‍ ȁ ȁ Ȃת

ᾃ ╨ ⁸ ȁ Ὠ ֙ȁ ֙ȁ

ѐ п ֙ ̆а ү   Ԉὲӹ ̆

֙ б ⁸ Ȃ 

5ȁὨ ‍ ̆ ╨ ὲ ⁸ ‍

Ԇ Ԇ эӝ Ὠ Ԇѝ ̆ ‍ ⁸

╨ ̕ ‍ ⁸ Ὠ̆ ‚ ‍

⁸ Ԇѝ ‍ ‍ ̆ ṁ ֶ Ȃ 

6ȁ ╨ ‚ ⁸ Ȃ 

7ȁ ╨ ‚ ̆ Ӈ эӝ ὲ

Ȃ 

8ȁ ȁ ὲӹ Ὧ ‾Ѭ╘Ȃ 

Ьȁὲӹ  

Ὠ ╨ ‚ ╨ а ╨ ӎ Ὠ ╘

‾ ӑ Ὠ Ὠ̆ Ὧ Ӱ Ὠ б

╨ ╪╟ Ȃ 
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第十一章 股权激励计划的变更与终止 

УȁὨ ⁸ ȁ ȁ‍  

Ὠ ⁸ ȁ ȁ‍ ̆ ╨ ‚аṁ ̆Ӱ

‚ ̆ ╨ а ₥ Ȃ 

үȁὨ аέ ╨ ‚  

‚ ᾃ Ὠ̆   Ю ѮУ ╨ ‚

̆ ‚̆ ╨ ‚ ת ⁸

Ὠ ̔ 

1ȁ Уэֶ ╘ֶ ᾊֶ  έ

̕ 

2ȁ У ᾃ ѝ ѐ ֶҫԈ ̕ 

3ȁѐ ֶ ὲӹ Ȃ 

Ьȁ ╨ ╘ ȁ ӄ 

1ȁ
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‚ ת ⁸ а ̆ ֙Ԉ ҫ֓

Ȃ 

5ȁ ╨ ֭ ̆ὲ ⁸ ‚ ̆ὲ ֭

эӝ ў ὲᴍ ⁸ ֙Ԉ ҫ֓

Ȃ 

6ȁ ╨ ъ ╪╟ ╒ ̆ ‍ԈЮч ᾳ ̔ 

̂1̃ ╨ ъ׀ ╪╟ ╒ ̆ὲ ⁸

̆ ⁸ Ὠ ҫ֓ Ȃ ̆ Үֶ

Ԉ ᾳᾱ ╗ Ṧ̕ 

̂2̃ ╨ ъ׀ ╪╟ ╒ ̆ Үֶ Ԉᾱ ╨

‚ ת ⁸ а ̆ ֙Ԉ ҫ

֓ Ȃ 

7ȁ ╨ ӄ ̆ὲ ⁸ ̆ ⁸

Ὠ ҫ֓ Ȃ ╨ Ὠ ӄ ̆ Үֶ Ԉ э

ӝ ᾱ ╗ ṦȂ 

ȁ ╨ аέ б ╨ ‚  

‚ ᾃ̆ ╨   Ю ѮУ б ╨

‚ ̆ ╨ ‚ ת ⁸ Ὠ ҫ

֓ ֓ Ȃ 

1ȁ Ь ᾃ ⁿӇ Ὠ ў ӝ ̕ 

2ȁ Ь ᾃ ў ѐ ֶҫԈ ̕ 

3ȁέ ȇὨ Ȉ а ֗Ὠ Үȁ Үȁ ӝ  ̕

4ȁὨ Үֶ ὲӹш Ὠ Ὧ ш Ὠ ‾

Ȃ 
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第十二章 股权激励计划的会计处理及对公司经营业绩的影响 

Уȁ ╨ ‚ֶ  

ȇ֝нֶ ῆ‡ 11 — ֙ ӻȈ ȇ֝нֶ ῆ‡ 22 —

έ Ȉ Ὠ̆ Ю‟ֶ Ὠ ╨ ‚

̔ 

1ȁ ҫ  

Ὠ ╨ ֙ ᾳ Ὠ Ȃ 

2ȁ ⁸ ὤ ₥ э ӊ ḡ  

ֶ ῆ‡ ̆ ὤ ⁸ ₥ э ӊ ḡ ̆

ҫ ⁸ Ὠἵ֓ḣȁ ⁸ ᴿԈ ⁸

ᴧה ᵏ ╘ ὡ Ὠ ̂ὲӹ

Ὠ ̃̆ а ҫ ⁸ Ὠἵ֓ḣ ╟Ȃ 

3ȁ  

̆ ⁮ ֒̆ Ԉ ̕ ὤ ‍

ᴐ ‡̆ Ὠ ҫ֓ ̆ ֶ ῆ‡ Ὧ Ȃ 

үȁ ╨ ‚ Ὠ н  

╨ ‚ ⁸ ̗ ⁸ Ὠἵ֓ḣ* ⁸

̆ὲѐ̆ ⁸ Ὠἵ֓ḣ̗ ҫ ֓ ̇ ҫ֓ Ȃ

Ḯ ╨ ‚ ҫ ⁸ ҫ ֓ ұȇ ֙

Ὠ ⁸ ╨ ‚̂ ̃ȈὨ ₥20эӇ Ὠ ֓̆

29.70ἷ̕з ⁸ ҫ֓ ѝ 14.85ἷ̆‡ ╨ ‚ ⁸

Ὠἵ֓ḣ=29.70ἷ-14.85ἷ=14.85ἷ̆ ╨ ‚ =14.85ἷ

*268.00Ъ ̗3,979.80ЪἷȂ 

Ḯ Ὠ 268.00Ъ ⁸ 2014 8 ὤ У ҫ̆зὨ

⁮ ‚ н ̆ ̆ ╨ Ὠ

н Ю̔ 

⁸

̂Ъ ̃ 

╨

̂Ъἷ̃ 

2014  

̂Ъἷ̃ 

2015  

̂Ъἷ̃ 

2016  

̂Ъἷ̃ 

2017  

̂Ъἷ̃ 

268.00 3,979.80 972.47 1,830.26 873.30 303.77 
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Э а ╨ ̆ ֶ ῆ‡ ̆

έᴇ Ԉ ҫ Ὧ ֙Ὠἵ֓ḣѝῆȂ ‚

ѐ‟ Ȃ ⁸ ӊ ╨ ֶ

ᾃὨ н ת̆ ╨ ‚ Ὠ̆ Ὧ ӝ

̂н╘̃ӝ ‾ бὨ ‾ ̆

╨ ұὨ ֗ Ԉ ̆ӱ ╟Ὠ н ̆
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第十三章 限制性股票的回购注销 

Уȁ ֓  

Ὠ ‚   ⁸ ᾳ ‡̆Ὠ

̆ ֓ ѝ ҫ֓ Ȃ 

ҫ Ὠ ȁὨ ╨ Ѯ

⁸ ᾳ Ὠ̆ ╨ ⁸

ұ ⁸ ὲӹ ֙ A ̕ ‚

֓ “Ьȁ ֓ ” ṁ

Ȃ 

Ὠ ұ Ὧ ╨ ӻ ұὨ ӊ Ὠ Ԉ ӻ

‾ Ԇ ‾Ȃ 

үȁ  

⁸ ҫ ̆Ὠ ȁὨ ȁ

Ү ̆ ⁸ Ȃ 

1ȁὨ ȁ ȁ  

K̗K0×̂ 1̅Ñ 

ὲѐ̔Kѝ ⁸ ̕K0ѝ ₥ ⁸ ̕N

ѝ Ὠ ȁ ‾ȁ ̂ ȁ

╗ Ȃ̃  

2ȁ  

K̗K0×N 

ὲѐ̔Kѝ ⁸ ̕K0ѝ ₥ ⁸ ̕N

ѝ ᴿ̂ 1 ֙ ѝ N Ȃ̃ 

3ȁ  

K=K0×P1×(1̅N)/(P1̅P2×N) 

ὲѐ̔K0ѝ ₥ ⁸ ̕P1ѝ ֓̕P2ѝ

֓ ̕Nѝ ᴿ̂ б ₥Ὠ ᴿ̃̕ Kѝ

⁸ Ȃ 
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Ьȁ ֓  

ҫ Ὠ Ὠ з̆ ‚

⁸ ̆ ֓ а Ȃ Ὠ ‾ȁ ȁὨ

ȁ ȁ Ὠ Ὠ ֓

ȁ ᾳ Ὠ̆ ⁸ ֓ ṁ

Ȃ 

1ȁὨ ȁ ‾ȁ  

P̗P0/̂1̅Ñ 

ὲѐ̔Pѝ ⁸ ֓ ̆P0ѝ ⁸ ҫ֓ ̕

Nѝ Ὠ ȁ ‾ȁ ̂ ȁ

╗ Ȃ̃  

2ȁ  

P̗P0÷N 

ὲѐ̔Pѝ ⁸ ֓ ̆P0ѝ ⁸ ҫ֓ ̕

Nѝ ᴿ̂ 1 ֙ ѝ N Ȃ̃ 

3ȁ  

P̗P0ЄV 

ὲѐ̔Pѝ ⁸ ֓ ̆P0ѝ ⁸ ҫ֓ ̕

Vѝ Ȃ ұ Ү ⁸ ֓ з̆

֓ ᴂұ 1ἷ/ ̆Ὠ 1ἷ/ Ὧ ⁸ Ȃ 

4ȁ  

P̗P0×̂ P1̅P2×Ñ/[P1×(1̅N)] 

ὲѐ P̔1ѝ ֓ P̕2ѝ ֓ N̕ѝ ᴿ̂

б ₥Ὠ ᴿ Ȃ̃ 
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第十五章 附则  

Уȁ ‚ ѐ ֶ ȁ ֙ п ֶ ῆ  ̕

үȁ ‚ “аᴂұ” ̕ 

Ьȁ ‚ ұὨ ҮֶȂ 
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